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Executive Summary 

This market analysis is a research effort that examines business retention, expansion and 

recruitment opportunities for downtown Hammond, LA.  The analysis was completed in March 

2017 as a resource to guide the downtown organization, Hammond Downtown Development 

District.  The analysis also serves as a resource for existing and prospective entrepreneurs, site 

selectors, and others seeking a comprehensive analysis.   

 

The study assembles market information that can be used to identify business gaps in the 

community and to fill empty and new commercial space.  This study provided information to 

guide business development at the community level.  While it does not attempt to provide 

business-related marketing advice, it can be used to help business operators understand market 

characteristics in their efforts to reach new customers.  The information is provided for 

educational purposes only.  None of the information serves as a guarantee of business success. 

 

Key Findings: 

 The City of Hammond’s 2016 population was 20,657. 

 

 The trade area had a population of 71,581 in 2016. 

 

 Median household income for the trade area was $40,802. 

 

 35.3% of trade area households had disposable income in excess of $50,000. 

 

 33.3% of trade area households had net worth in excess of $100,000. 

 

 23% of the trade area’s population was in the peak employment age range of 35 – 54 years 

old.  Another 25% of the trade area’s population was in the age range of 20 – 34 years 

old, just below the peak employment range. 

 

 Adults who were High School Graduates Only were the biggest percentage of the trade 

area population at 27.7% followed by adults with Some College, No Degree at 20.4%. 

 

 Lifestyle segmentation shows that the largest lifestyle segment of the trade area’s 

population falls in the Southern Satellite segment. 

 

 



| Downtown Market Analysis, Hammond, LA 3 

 Trade area demand exceeds trade area supply in the following retail segments: 

 

o Furniture Stores 

o Home Furnishings Stores 

o Lawn, Garden Equipment, & Supply Stores 

o Specialty Food Stores 

o Beer, Wine & Liquor Stores 

o Clothing Stores 

o Shoe Stores 

o Book, Periodical & Music Stores 

o Other General Merchandise Stores 

o Used Merchandise Stores 

o Other Miscellaneous Store Retailers 

o Electronic Shopping & Mail-Order Houses 

o Special Food Services 

o Drinking Places – Alcoholic Beverages 

 

 Trade area supply exceeds trade area demand in the following retail segments: 

 

o Automobile Dealers 

o Other Motor Vehicle Dealers 

o Auto Parts, Accessories, & Tire Stores 

o Building Materials & Supplies Dealers 

o Grocery Stores 

o Health & Personal Care Stores 

o Gasoline Stations 

o Jewelry, Luggage & Leather Goods Stores 

o Sporting Goods/Hobby/Musical Instrument Stores 

o Department Stores Excluding Leased Departments 

o Florists 

o Office Supplies, Stationery & Gift Stores 

o Vending Machine Operators 

o Direct Selling Establishments 

o Restaurants/Other Special Food Services 
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Section 1 

Trade Area  

This section analyzes the extent and shape of Hammond’s trade area.  The trade area boundaries defined 

here till serve as the basis for additional analysis throughout this report. 

 

Hammond, Louisiana is located in southeast Louisiana, 47 miles east of Baton Rouge and 60 miles 

northwest of New Orleans.  The Hammond area is served by US Interstate Highway 55 running 

north and south and US Interstate Highway 12 running east and west.  

 

A trade area is the geographic area from which a community generates the majority of its 

customers.  Knowing the size and shape of the trade area is extremely important because its 

boundaries allow for measurement of the number of potential customers, their demographics, 

and their spending potential. 

 

Each individual business in Hammond has a unique trade area.  The distinct trade area for an 

establishment will depend on factors ranging from the type of business to the variety of products 

and service sold.  Certain business types will only attract local customers while other categories 

have the potential to draw customers from a broader region.  For purposes of this analysis, the 

focus is on local customers as reflected in a “convenience trade area”. 

 

A convenience trade area is based on the purchase of products and services needed on a regular 

basis, such as gasoline, groceries, and hair care.  Because these purchases are relatively frequent, 

people usually find it more convenient to buy these products and services from businesses located 

close to their home or workplace.  A Wal-Mart Supercenter’s trade area can often be used to 

represent a community’s convenience trade area.  The trade area that Hammond businesses 

serve is influenced by grocery and other shopping in neighboring communities such as Amite, 

Covington, and Ponchatoula. 

 

In addition to serving local customers, there may be some demand from non-residents including 

in-commuter employees and visitors.  However, for the purposes of this analysis, the focus is on 

residents of the trade area. 
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Trade Area Analysis 

 Defining a downtown or business district’s trade area is an important first step in any market 

analysis.  This step is crucial because it defines the boundaries that will serve as the basis for 

further study.  

 A trade area is the geographic area from which a community generates the majority of its 

customers.  Various factors determine trade area:  

 

 Population of your community 

Generally, the larger your community’s population, the bigger your trade area is. 

 Proximity of other competing business districts 

Typically there is a cutoff point where customers are drawn to the competing center instead of 

your community. 

 Mix of businesses in your community 

A critical mass of businesses pulls customers from a further distance than a more limited mix of 

businesses. 

 Destination attractions   

A significant destination business (such as a large discount department store) or community 

attraction can expand your trade area—drawing customers from a long distance. 

 Traffic patterns 

Each region has distinct traffic patterns strongly impacted by its network of streets and highways, 

as well as major landforms such as rivers, lakes, and mountains. 

 

Defining Trade Areas using Geographic Data 

Trade area definition is inherently geographic. That is, a trade area defines where customers live 

and how far they are likely to travel to a particular business or business district. Thus, basic map 

data, such as distances, highways, and physical barriers, can be useful in defining trade areas. 

What’s more, using Geographic Information System (GIS) software for trade area analysis offers 

a number of advantages over hand-generated mapping techniques. 

GIS software matches a variety of data to specific geographic locations and displays the results 

on maps rather than in tables or charts. GIS enables you to easily combine a variety of data from 

several different sources and formats to create maps that help illustrate important trends in the 

data. GIS also aids in the recognition of important market trends that would often go unnoticed 

without the ability to visualize the data on a map. 
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Mapping Simple Rings 

Maps with distance rings (i.e., 1, 2, and 3-mile rings) are the simplest and most widely used method 

for defining a trade area. While they can be drawn from any point, the middle of a downtown is 

often the most appropriate point from which to create distance rings.  This approach can work 

for a quick analysis.  While rings are an easy method to use, they fail to recognize travel barriers, 

such as natural features (rivers, lakes, etc.) and man-made elements (road networks, etc.).  

Subsequently, rings are useful for only simple analysis. 
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Mapping Drive Times 

Another method of determining the trade area is to examine reasonable drive times around 

Hammond from the perspective of a convenience shopping consumer.  A drive time map uses 

distances along actual streets and highways, combined with their respective travel speeds, to 

calculate travel time.  Drive times are important as consumers make decisions based on streets 

and highways when deciding where they will shop.  The following map illustrates a 5, 10 and 15 

minute drive time around downtown Hammond. 
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Mapping Equal Competition Areas 

A third method of defining a trade area is called an equal competition area (also known as 

Thiessen polygons).  This type of trade areas assumes that consumers will travel to the closest 

business district in their region based on “as-the-crow-flies” distances.  The trade area is formed 

by lines drawn exactly halfway between each of the competing business districts (as defined by 

locations of Wal-Mart Supercenters).  Any point within the equal competition area is closer to 

the Hammond downtown business district than any of the surrounding Wal-Mart Supercenters.  

These trade areas do not adjust for the way people actually travel on the ground, nor do they 

adjust for the drawing power of each competing downtown business district. 
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Conclusions 

The map illustrating the Equal Competition Area (as defined by Wal-Mart Supercenter locations) 

provides the most realistic trade area for Hammond.  It is a geographic area that is defined by 

the midway points between downtown Hammond and Wal-Mart Supercenter locations in Amite, 

Covington, Ponchatoula, and Walker. 

 

The Equal Competition Area does not accurately represent the areas of individual businesses.  

Furthermore, the trade areas reflect future potential, not simply what is captured today.  The 

boundaries of this trade area are fluid in nature as customers within the trade area will travel to 

other shopping destinations while customers from outside the trade area may shop in Hammond 

businesses. 

 

The following sections will examine data about the resident population of the Equal Competition 

Area, which will be referred to from this point as the Hammond Trade Area. 
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Section 2 

Resident Market Characteristics 

The demographic and lifestyle characteristics of trade area residents provide valuable information 

for a market analysis.  This section will provide information on demographic and lifestyle data. 

 

Demographic Analysis 

To assist in understanding the characteristics of residents, data was assembled for the Hammond 

trade area and the state of Louisiana.  Comparing demographics of these geographic areas helps 

to differentiate local consumers and may identify potential customer niches.  Demographic 

characteristics are derived from public and private datasets, including Environmental Systems 

Research Institute (Esri) Business Analyst and the 2010 Decennial US Census. 

 

Population 

Population data helps quantify both current market size and future market growth, both of which 

are used to measure consumer demand.  Population is defined as all persons living in a geographic 

area.  The city of Hammond’s 2016 population was 20,657.  However, the trade area had a 

population of 71,581.  Trade area projected growth from 2016 through 2021 is expected to 

average +1.38% per year.  This rate is higher than the +0.77% average growth rate projected for 

the state of Louisiana. 

 

  
Hammond Trade Area State of Louisiana 

2010 Population (Census) 65,625 4,533,372 

2016 Population 71,581 4,766,833 

2021 Population 76,677 4,953,341 

2016-2021 Annual Rate +1.38% +0.77% 

 Source:  Esri Demographic and Income Profile Report 
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Per-Capita Income and Household Income 

Household income can be an indicator of the spending power of residents.  Household income 

positively correlates with retail expenditures in many product categories.  Some retailers may 

also target specific income ranges based on their target market segment. 

 

Median household income for the trade area was $40,802 in 2016, lower than the state median 

income of $44,609.  The average per capita income for the trade area was also lower than the 

state average.  An estimated 16% of households in the Hammond trade area had incomes above 

$100,000 compared to 19.5% of state households. 

 

 
Hammond Trade Area State of Louisiana 

2016 Median Household Income $40,802 $44,609 

2016 Per Capita Income $23,040 $25,497 

2016 % Households with 

Income above $100,000 

 

16.0% 

 

19.5% 

  Source:  Esri Demographic and Income Profile Report 

 

Race/Ethnicity 

Spending Patterns often differ with ethnicity.  Understanding the ethnic distribution of a 

population is the first step to meeting the needs of different ethnic groups. 

In terms of diversity, the population of the Hammond trade area is comparably diverse as the 

state average.  The percent of residents living in the Hammond trade area who identify as White 

Alone is 66.2 while the state average is 61.4%.  The largest minority population in the trade area 

is Black Alone. 

 
Hammond Trade Area State of Louisiana 

White Alone 66.2% 61.4% 

Black Alone 29.0% 32.2% 

Hispanic Origin (Any Race) 5.0% 5.2% 

  Source:  Esri Demographic and Income Profile Report 
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Age Profile 

Age often affects a person’s consumer tastes and preferences.  Understanding the population’s 

age distribution helps businesses effectively address the needs of the market.  Accordingly, retail, 

service, and restaurants often target certain age groups.   

 

 
Hammond Trade Area State of Louisiana 

Age 0 – 4 7.1% 6.6% 

Age 5 – 9 6.8% 6.6% 

Age 10 – 14 6.2% 6.5% 

Age 15 – 19 7.8% 6.4% 

Age 20 – 24 9.0% 7.2% 

Age 25 – 34 16.0% 14.5% 

Age 35 – 44 11.6% 12.3% 

Age 45 – 54 11.4% 12.8% 

Age 55 – 64 11.4% 12.9% 

Age 65 – 74 7.9% 8.6% 

Age 75 – 84 3.5% 4.1% 

Age 85 + 1.3% 1.6% 

Total 100% 100% 

  Source:  Esri Demographic and Income Profile Report 
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Census 2010
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Education Attainment – Population 25+ Years Old 

Education can be an indicator of the socio-economic status of an area.  Not only do education 

levels affect income, they also impact consumer tastes and preferences.  The Hammond trade 

area has more residents that are High School Graduates Only than the state.    In addition, the 

level of college attainment for the trade area is comparable to the state averages in all degree 

categories. 

 

 
Hammond Trade Area State of Louisiana 

High School Graduate Only 27.7% 28.6% 

Some College, No Degree 20.4% 21.5% 

Associate Degree 4.6% 5.4% 

Bachelor’s Degree 15.0% 15.5% 

Graduate/Prof Degree 7.4% 7.9% 

  Source:  Esri Community Profile Report 
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Lifestyles Analysis 

Hammond trade area residents can also be studied using lifestyle segmentation information.  

Lifestyle segmentation systems examine the buying habits and preferences of consumers in a 

geographic area.  One lifestyle segmentation system is Tapestry™ by Esri Business Analyst.  

Consumers are classified into 65 demographic and behaviorally distinct segments.  The segments 

are based on type of neighborhood (urban, suburban, rural); the residents’ socioeconomic status 

(age, income, occupation, type and value of residence); and their buying behaviors.  The top three 

lifestyle Tapestry segments in the Hammond area are presented below with Esri’s description of 

these segments. 

Segment 10A – Southern Satellites (28.8% of Households) 

Southern Satellites is the second largest market found in rural settlements but within 

metropolitan areas located primarily in the South. This market is typically non-diverse, slightly 

older, settled married-couple families, who own their homes. Almost two-thirds of the homes 

are single-family structures; a third are mobile homes.  Median household income and home value 

are below average. Workers are employed in a variety of industries, such as manufacturing, health 

care, retail trade, and construction, with higher proportions in mining and agriculture than the 

US.  Residents enjoy country living, preferring outdoor activities and DIY home projects. 

 

Segment 10D – Down the Road (9.9% of Households) 

Down the Road is a mix of low-density, semirural neighborhoods in large metropolitan areas; half 

are located in the South, with the rest chiefly in the West and Midwest.  Almost half of 

householders live in mobile homes; approximately two-fifths live in single-family homes.  These 

are younger, diverse communities, with the highest proportion of American Indians of any 

segment.  These family-oriented consumers value their traditions.  Workers are in service, retail 

trade, manufacturing, and construction industries, with higher proportions in agriculture and 

mining, compared to the US.  This market has higher unemployment, much lower median 

household income and home value, and fifth of households with income below poverty level. 

 

Segment 14B – College Towns (8.3% of Households) 

About half the residents of College Towns are enrolled in college, while the rest work for a 

college or the services that support it.  Students have busy schedules, but make time between 

studying and part-time jobs for socializing and sports.  Students that are new to managing their 

own finances tend to make impulse buys and splurge on the latest fashions.  This digitally engaged 

group uses computers and cell phones for all aspects of life including shopping, school work, 

news, social media, and entertainment.  College Towns are all about new experiences, and 

residents seek out variety and adventure in their lives. 
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Conclusions 

The Hammond trade area demographic and lifestyle characteristics are summarized below: 

 The City of Hammond’s 2016 population was 20,657.  However, the trade area had a 

population of 71,581. 

 

 Projected growth from 2016-2021 is expected to average +1.38% per year.  This rate 

is higher than the +0.77% average increase rate projected for the state of Louisiana. 

 

 Median household income for the trade area was $40,802, lower than the state 

average of $44,609. 

 

 The population of the Hammond trade area is comparably diverse as the state average.  

The largest minority population group is Black Alone. 

 

 The Hammond trade area has about 23% of its population in the peak employment 

range of 35 – 54 years old. 

 

 The Hammond trade area has fewer residents who are high school graduates only but 

a comparable number of residents with college degrees of any kind. 

 

 About 30% of the Hammond trade area households are described by Esri as “Southern 

Satellites”.  Married couples who own their homes are characteristic to this segment.  

They are employed in a variety of industries and enjoy country living. 
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Section 3 

Trade Area Demand & Supply Estimates 

This section presents data to assess business retention, expansion and recruitment opportunities in the 

Hammond trade area.  It focuses on selected retail, service business, and restaurant categories typically 

found on street level of downtowns.  This section explores market demand and supply in the entire 

trade area. 

Estimates of Overall Hammond Trade Area Demand and Supply 

Estimates of demand and supply for retail trade (including food and drink) as developed by Esri 

are presented below.  Esri uses their own methodology to estimate demand and supply.   

 

The table indicates that retail supply (estimated sales) exceeds demand (potential sales) in the 

Hammond trade area.  Additional detail suggests that this surplus (supply greater than demand) 

occurs in half of the specific NAICS (North American Industry Classification System) categories 

studied.  NAICS is the standard used by the Federal statistical agencies in classifying business 

establishments for the purpose of collecting, analyzing, and publishing statistical data related to 

the U.S. business economy. 

 

 NAICS Demand 

(Potential) 

Supply 

(Estimated Sales) 

Retail Gap 

Total Retail and 

Food & Drink 

44-45, 722 $880,125,139 $1,416,036,914 -$535,911,775 

Total Retail 

Trade 

44-45 $798,492,712 $1,295,816,297 -$497,323,585 

Total Food & 

Drink 

722 $81,632,427 $120,220,617 -$38,588,190 

   Source:  Esri Retail MarketPlace Profile 

    Note:  Supply estimates sales to consumers by establishments.  Sales to businesses are not included.  Demand estimates  

             the expected amount spent by consumers at retail establishments. 

The overall conclusion is that the Hammond trade area is gaining a significant 

amount of spending from shoppers coming in from outside the trade area. 
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Spending Patterns of Hammond Trade Area Households Compared to the U.S. 

Spending is influenced by demographic, economic, and geographic factors.  Demographic and 

lifestyle characteristics of the trade area help describe the type of consumers residing in the area, 

and their likely purchasing preferences and behaviors.  Compared to the state of Louisiana, the 

data indicates that residents of the trade area have higher incomes and are often just below or in 

their peak earning years.  About 30% of the Hammond trade area households are described by 

Esri as “Southern Satellites”.  They are typically non-diverse, slightly older, settled married-couple 

families, who own their own homes. 

 

As a general overview of consumer spending by trade area residents, it is helpful to compare 

local household spending with average U.S. household spending.  One method to compare trade 

area spending with the U.S. spending is the Spending Potential Index (SPI).  The SPI for selected 

product categories are listed below.  

 

 Hammond Trade Area SPI US Average SPI 

Men’s Clothes 76 100 

Women’s Clothes 76 100 

Children’s Clothes 79 100 

Footwear 77 100 

TV/Video/Audio 81 100 

Pets 78 100 

Toys/Games/Crafts/Hobbies 78 100 

Sports/Recreation/Exercise 

Equipment 

76 100 

Food at Home 79 100 
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Food Away from Home 78 100 

Furniture 76 100 

Housewares 78 100 

Small Appliances 76 100 

Personal Care Products 77 100 

Housekeeping Supplies 78 100 

School Books and Supplies 77 100 

Smoking Products 88 100 

   Source:  Esri Retail Goods and Services Expenditures 

Note:  The Spending Potential Index (SPI) is household-based, and represents the amount spent 

for a product or service relative to a national average of 100.     
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Sales Potential of Hammond Trade Area Residents by Business Type 

Opportunities to support business retention, expansion and recruitment can be analyzed using 

estimates of sales potential (demand) from trade area residents.  These demand estimates can be 

generated using public and private secondary data sources.  Consumer spending does not equal 

business revenue, but rather the potential revenue that trade area residents could generate.  

Non-resident demand from consumers traveling to or through the trade area is not included in 

these estimates. 

The following table presents the potential sales estimates for the trade area.  These estimates 

assume that everyone in the trade area only shops in the area; likewise it assumes no one from 

outside of the trade area shops in the area.  Demand estimates are complicated by the fact that 

store categories may not adequately reflect the breadth of sales.  For instance, the category 

“general merchandise stores” includes Wal-Mart, which is nationally one of the largest grocers 

and one of the largest pharmacies, but which is reported as general merchandise.  Thus, when 

using the following table, it is important to consider the variety of products that are sold by Wal-

Mart and other large format stores as they complicate traditional store classifications. 
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Hammond Trade Area Industry Groups that Experience Leakage 

Industry Group 
 

NAICS 

 

Demand 

(Potential) 

 

Supply 

(Est. Sales) 

 

Retail Gap Leakage 

Factor 

Furniture Stores 4421 $14,270,069 $13,845,139 $424,930 1.5 

Home Furnishings Stores 4422 $7,523,432 $2,797,101 $4,726,331 45.8 

Lawn & Garden Equip & 

Supply Stores 

4442 $2,946,075 $1,437,941 $1,508,134 34.4 

Specialty Food Stores 4452 $10,534,300 $8,928,089 $1,606,211 8.3 

Beer, Wine & Liquor 

Stores 

4453 $4,866,925 $3,053,477 $1,813,448 22.9 

Clothing Stores 4481 $20,022,596 $13,940,539 $6,082,057 17.9 

Shoe Stores 4482 $3,965,669 $3,292,749 $672,920 9.3 

Book, Periodical & Music 

Stores 

4512 $3,218,579 $3,099,542 $119,037 1.9 

Other General 

Merchandise Stores 

4529 $36,233,785 $24,237,926 $11,995,859 19.8 

Used Merchandise Stores 4533 $4,150,386 $3,396,567 $753,819 10.0 

Other Miscellaneous 

Store Retailers 

4539 $24,868,188 $20,732,181 $4,136,007 9.1 

Electronic Shopping & 

Mail-Order Houses 

4541 $2,345,627 $1,680,182 $665,445 16.5 

Special Food Services 7223 $1,440,007 $300,952 $1,139,055 65.4 

Drinking Places - 

Alcoholic Beverages 

7224 $2,586,733 $2,000,428 $586,305 12.8 

Source:  Esri Retail MarketPlace Profile    Note:  Supply estimates sales to consumers by establishments.  Sales to businesses 

are not included.  Demand estimates the expected amount spent by consumers at retail establishments. 
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Hammond Trade Area Industry Groups that Experience Surplus 

Industry Group 
 

NAICS 

 

Demand 

(Potential) 

 

Supply 

(Est. Sales) 

 

Retail Gap Surplus 

Factor 

Automobile Dealers 4411 $154,955,130 $281,465,319 -$126,510,189 -29.0 

Other Motor Vehicle 

Dealers 

4412 $23,681,005 $58,786,928 -$35,105,923 -42.6 

Auto Parts, Accessories & 

Tire Stores 

4413 $13,386,978 $17,370,435 -$3,983,457 -13.0 

Bldg Material & Supplies 
Dealers 

4441 $41,745,353 $57,222,441 -$15,477,088 -15.6 

Grocery Stores 4451 $121,591,440 $242,332,779 -$120,741,339 -33.2 

Health & Personal Care 

Stores 

446,4461 $48,361,366 $77,536,173 -$29,174,807 -23.2 

Gasoline Stations 447,4471 $62,095,375 $138,079,215 -$75,983,840 -38.0 

Jewelry, Luggage & 

Leather Goods Stores 

4483 $5,547,372 $8,305,507 -$2,758,135 -19.9 

Sporting 

Goods/Hobby/Musical 

Instr Stores 

4511 $21,329,630 $28,693,970 -$7,364,340 -14.7 

Department Stores 

Excluding Leased Depts. 

4521 $124,547,080 $217,563,107 -$93,016,027 -27.2 

Florists 4531 $1,832,371 $7,980,106 -$6,147,735 -62.7 

Office Supplies, Stationery 

& Gift Stores 

4532 $7,331,666 $8,773,575 -$1,441,909 -9.0 

Vending Machine 

Operators 

4542 $793,671 $1,322,417 -$528,746 -25.0 
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Direct Selling 

Establishments 

4543 $4,096,538 $5,503,385 -$1,406,847 -14.7 

Restaurants/Other Eating 

Places 

7225 $77,605,687 $117,919,237 -$40,313,550 -21 

   Source:  Esri Retail MarketPlace Profile 

    Note:  Supply estimates sales to consumers by establishments.  Sales to businesses are not included.  Demand estimates  

             the expected amount spent by consumers at retail establishments. 

 

 

Conclusions 

 

 Retail and Food & Drink supply (estimated sales) exceeds demand (potential sales) in 

the Hammond trade area by approximately $536,000,000.  This surplus (supply 

greater than demand) occurs in half of the specific business categories studied.  The 

Hammond trade area is gaining a significant amount of spending from shoppers 

residing outside the area. 

 

 Residents of the trade area have lower incomes than the statewide average and are 

often in or just before their peak earning years.  As a result, consumer spending 

potential in the trade area is lower than the U.S. average in all categories.  



 


