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Website Traffic 
Website Traffic May 2026

Traffic Notes

➔ This period had 5.1K users and 5K new users, which was similar to the previous year.

➔ The Calendar page had the greatest amount of traffic at 3,037 views. The Springtime in the Square event page was the 
event with the most page views at 523. 

➔ Organic traffic sources accounted for the most traffic this month at 70.66% of sessions (4,362 of 6,143 sessions). Second 

was direct traffic at 21.8% of traffic (1,346 of 6,143 sessions). 

➔ 6/10 organic search terms were relevant to the Downtown Roseville events, with a total of 250+ searches. 



Website Traffic 
Website Traffic May 2026

Acquisition Sources



Website Updates 
May 2026

Website Updates – Home Page Slider

Also updated/added the following:

• News
• Agendas/Minutes/ Board Packet

Blog Article Feature 
(Spring Salad)

Woof, Wine, & Dine Downtown Tuesday Nights

• Events
• Answered Contact Form submissions



Website Updates 
May 2026

May Blog

The May blog “Spring in a Bowl: The Best 
Salads in Downtown Roseville” was published 
on May 6th.

It has a total of 143 pageviews as of the day of 
this report (May 17th).

➔ 22.38% of pageviews came from

Google's NewsBreak app

➔ 18.88% of pageviews came from

the newsletter

➔ 18.88% of pageviews came from

social media

➔ 6.99% of pageviews came from

organic search



May Eblast Highlights

Entertainment/Events Industry

Average Open Rate: 20.41%
Average Click Rate: 2.19%
Contacts: 2,203 (for May 2026)

Email Marketing
May 2026

May 2026 Newsletter

Open Rate: 40.7%

Click Rate: 5.6%



Social Media



Highlights - Most Engagement

Facebook
May 2026



Highlights - Most Engagement

Instagram
May 2026



X
May 2026Highlights - Most Engagement



Advertising  |  Google & Facebook

May 2026

Google Ad Campaign Results

1,180 215 18.22%
Impressions Click Thru RateVisits to Website

Facebook Ad Campaign Results

50,637 24,838 1,751
Impressions Post EngagementsReach
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