
North American Mature Publishers Association (NAMPA) 
 

2022 Awards Competition Results 
 and  

Judges' Comments 
 

Announced on Monday, September 12, 2022 
At the NAMPA national convention at the Palace Station Hotel and Casino 

In Las Vegas, NV. 

 
1. Best of Show 
 
1-A: The Best of Times, Louisiana 
1-B: Montana Senior News 
1-C: The Best Times, Kansas 
1-D: The Beacon, Maryland 
 

2. General Excellence 
 
2-A 
First: Boom Magazine, Georgia 

Offbeat, original story ideas led to issues that are full of surprising content:  
Genealogical discoveries upend the past, a family turns the pandemic into a humanitarian 
opportunity, a wayward Vietnam veteran reunites with family after disappearing for 50 years. 
The design is fanciful, headlines are sassy, and the overall impression is a publication that 
enjoys both delighting and inspiring its readership. 
 
Second: Beacon Senior News, Colorado 
 Beacon Senior News provides plenty of practical and cultural touchstones for living 
well in Colorado. The stories are rich in storytelling (living organ donors, the adventures of a 
motocross pro among them) and timely information (traveling on a small budget, getting the 
most out of your cellphone). Covers are bold, the layout is fresh and festive, and the overall 
impression is upbeat and cheerful. 
 
Third: The Best of Times, Louisiana 
 This is a bright, welcoming publication with writers who find original stories that 
demonstrate a healthy curiosity about the world around them: The 500-pound man who 
needed an ambulance; building a rainbow plate of food; the pleasures of Provence. There are 
plenty of sturdy, helpful features, as well, about health, history, food, books, law, 
entertainment and more. It is a well-planned, well-sourced, well-rounded package. 
 
2-B 
First: Northeast Ohio Boomer, Ohio 



 There is a lot to like about this publication — energetic design throughout, terrific 
covers and a versatile collection of stories. The content covers both the fun and the serious. 
One issue, for example, includes “Tag You’re It,” a decoding of current parenting styles, 
along with features on retirement, Medicare planning, live stage productions and the latest 
techniques in dentistry. Helpful lists, advice and calendars provide information for a range of 
ages and stages. 
 
Second: Montana Senior News  
 The publication has content in every issue, from lively reports on “rat rods” and an 
artisan spiced cider house to a charming piece about a world champion disc golfer. The 
magazine demonstrates attention to detail with simple, functional design, careful editing and 
eye-catching photos.  Clearly, the staff is committed to delivering consistent, high-quality 
material to its audience. 
  
Third: The Vegas Voice, Nevada 

 The Vegas Voice relies on a diverse stable of columnists to deliver a wide 
range of advice and information to its readers, with writing that adds insight and analysis. 
This is a publication that makes wise use of its resources and is clearly an asset to its active, 
engaged community. 
 
2-C 
First: The Best Times, Kansas 
 This magazine is a conscientious, authoritative publication that puts a premium on 
helping readers improve their lives. It not only delivers essential material about health, 
consumer protection, hobbies, arts and culture, but it makes a real effort to encourage them 
to be active and involved. An extensive calendar of activities helps convey the message. 
 
Second: 50Plus Life, Pennsylvania 
 Stories in this publication hit a variety of notes, making the reading experience 
pleasurable and satisfying. From a sweet story about a children’s book that sprang from a 
grandchild’s tale about a pet duck to a charming column about one-room schoolhouses and 
a must-read about scams, the publication is a monthly gift to its readers. Bold covers, easy-
to-navigate design and helpful visuals are noteworthy additions. 
 
2-D 
First: The Beacon, Maryland 
 This solid publication is well organized and full of information, with page after page 
of helpful articles that match its demographic. Among them are regular health reports that 
touch current topics about (COVID boosters, diabetes and dementia, negotiating medical 
debt), finance (handling inflation, managing a parent’s debts), travel and lifestyle. Careful 
editing results in clean, understandable text, and straightforward typography gives sections a 
clean, consistent look. The bottom line is a publication in tune with its audience. 

 

   

3. Most Improved    
 
3-A 



First: The Best of Times, Louisiana  
A spiffy new design paired with a change in color from red to blue on the nameplate 

improves the appearance of this monthly magazine. Other typefaces on the cover present a 
more sedate and dignified message. On inside pages, standing heads are slightly smaller, 
which reduces the “shouting” factor – it’s nicer and kinder. Nobody needs to be yelled at to 
take in news they can use. From front to back, the content is well organized and easy to find. 
There are more in-depth articles, too. The addition of a calendar of events is sure to be 
welcome. But the biggest change – and surely one appreciated by readers – is a jump from 
32 pages to 48 – in the second month of transition. Throughout the issues, the design is 
crisp and easy to follow. What’s not to like?  
 
3-B 
First: Montana Senior News  

Montana Senior News took a giant step in increasing its page count to 64 from 56. 
There is so much more content to be enjoyed and put to use by readers. The publication also 
cleaned up the cover by moving the nameplate to a separate space at the top of the page, 
instead of being tucked into an overlay of the cover photo. Also added to the cover was a 
cutline for the photo. You don’t have to wait to find page 32 to know what you can read 
about inside. It also maintains its accessible interior page content – neat, modular and 
inviting.  
 
Second: Idaho Senior Independent   

The first obvious change to Idaho Senior Independent is the wide-open space on the 
cover page – the background color is gone, the photo breathes in an abundance of space and 
the nameplate takes pride of place in its own world at the top of the page. It’s looking good. 
Inside, there are tweaks and nudges that enhance the overall appearance and tidy up 
discrepancies in standing head sizes. Organized content also adds to the pleasure of reading 
this publication.  
 

4. Column Review  

4-A  
First: The Senior Reporter, Minnesota  

John Latimer does a good job of weaving his personal bird-watching experiences 
with factual information about the creatures he features in his column. He noted that the 
bald eagles’ nest by his house “has produced its share of offspring. This past year, they 
fledged a single bird. The year before, they were unsuccessful in raising any young.”  
 
Second: PrimeLife Times, Illinois  

In “Delicious Destinations,” Mary Ann Simkins does a nice job of painting a picture 
of the restaurants she visits for readers. In her review of Sakura Japanese Restaurant, she 
notes that the “beautiful slate-and-pine walls and the handcrafted cherrywood bar counter 
contrast nicely with the intact original building ceiling.”  

 
Third: Senior Perspectives, Michigan  



In her column “Authors of West Michigan,” Tricia McDonald puts the spotlight on 
local writers who are gaining followings at home and abroad. Her review of Jules Nelson’s 
“Road Home” focuses on the lives of rural women who kept farms going while men were 
off at war.  

 
4-C  
Second: The Best Times, Kansas  

Gerald Hay provides a compelling look at George Washington Carver’s years in 
Kansas. It’s clear that Hay cares about accuracy, and he does a nice job in the column 
explaining that researchers disagree about which schools Carver might have attended. The 
author is good about writing conversationally and occasionally giving the reader a surprise. 
In a column about a man who founded Johnson County’s parks and recreation district, Hay 
waits until midway through the story to tell us that during World War I the man’s speech 
disorder was fixed after he recovered from a head injury caused after getting hit by a tree 
during battle.  

 
Third: Lifestyles after 50, Florida  

In her review of “Ageless Women, Timeless Wisdom,” columnist Kathy Megyeri 
celebrates the memories and the collective perceptiveness of the women featured in the 
book. She wrote: “These ‘seasoned women’ knew that each possessed kindness and caring, 
independence, intelligence, sacrifice, grace, determination, confidence and love. They had 
learned life lessons and could teach them well.”  

 

5. Senior Issues 
 
5-A 
First: Westchester Senior Voice, New York 

In her “Legal Talk” columns, Lauren C. Enea tackles key legal topics for seniors in a 
logical, organized way. Writing about confusing topics such as a person’s digital assets, Enea 
uses easy to understand language, while offering her take on important steps a reader should 
consider. The overall result is a set of columns that break down much of the mystery around 
legal issues that many seniors will confront.   
 
Second: Senior Perspectives, Michigan 

Holly Lookabaugh-Deur provides readers a wealth of helpful information about how 
to cope with COVID-19 in a two-part series of columns that focuses on how readers can 
mitigate the impact of the virus. She easily delves into questions about how long loss of taste 
may occur and the duration of “brain fog” while adding useful tips, such as 4-7-8 breathing, 
for coping with health impacts.  
 
Third: Senior Voice, Alaska 

If a reader is ready for a deep dive into the underpinnings of health issues, Emily 
Kane’s health and medicine column provides the detail many other columnists shy away 
from. Her easy writing style makes it seem natural to read about what the different colors of 
a person’s stool say about their health or detailed instructions for doing dry skin brushing in 
lieu of bathing daily.  



 
5-B 
First: Northeast Ohio Boomer 

“Caregiver Corner” by Jennifer Beach shows a broad understanding of issues 
families face as a senior member ages. Beach brings her 25 years of experience advocating 
for seniors to play in straightforward columns peppered with useful advice for families 
coping with issues ranging from doctor’s visits to deciding when to move a senior into 
assisted living.  
 
5-C 
First: Lifestyles After 50, Florida 

In articles about anaerobic and aerobic exercise and the health practices of women in 
Okinawa, Lifestyles After 50 provides information seniors can use to navigate the challenges 
of aging. The information is presented with clearly stated explanations on why certain 
techniques work better than others, making them a valuable source for seniors.  
 
 
 
 
5-D 
First: The Beacon, Maryland 

Howard Gleckman’s call for changes to our approaches in caring for our aging 
population is the kind of journalism that resonates with readers of all ages. Using the lessons 
from the COVID-19 pandemic, he provides sensible steps and a call for action. Margaret 
Foster focuses on examples from her own family that prepare her approach to aging with a 
focus on hope. She expertly weaves family stories into a theme that resonates.  

 
6. Editorial/Opinion  
 
6-A 
First: The Best Times, Tennessee 
         James K. Grubbs in “Memphis makes another undesirable list” certainly drills home 
an example of fixing the wrong problem in the wrong way. The city, which was once on the 
cleanest cities in the United States, has now joined the ranks of the dirtiest city in the United 
States, along with the ignoble honor of having a high crime rate. Yet, the City Council 
spends hours haggling over where police officers should live — in the city limits or 
anywhere that pleases them. Grubbs argues, eloquently, that that is not the problem. The 
problem is there aren’t enough police officers. Hire more and solve both problems, he says. 
Makes sense, doesn’t it?  
 
Second: Life After 50, Colorado 

In a trip down memory lane, Rhonda Wray brings back memories of Chicago’s hit 
song, “Does anybody really know what time it is?” and makes the argument to support 
Daylight Saving Time as the norm. It’s a succinct, well-written column on the topic with a 
bonus of few more songs from the era with a focus on time— a perfect touch for the 
publication’s “mature audience.”  
 



Third: Senior Perspectives, Michigan 
In “Be Your Own Health Advocate,” Michelle Fields shares her own medical 

nightmare in making a case for a second, third and even more consultations in an effort to 
find answers to mysterious medical ailments. With her “don’t give up” attitude, she found a 
medical specialist who solved her painful problem, and she recommended that others do the 
same.  
 
6-B 
First: Montana Senior News and Idaho Senior Independent  

In “A Note from our Publisher,” Robert Hunt encourages readers to “Replace Fear 
with Gratitude.” Months of living in solitude or near isolation have led many folks to 
become suspicious of others, grouchy or just plain mean. But, by looking into your greater 
self, he posits, it’s easy enough to find gratitude for others, the community and the world by 
recognizing brighter options for responses.  
  
Second: The Vegas Voice, Nevada 

In a long running battle to end abusive guardianship practices in Nevada, Dan 
Roberts and Vegas Voice reporter Rana Goodman have worked tirelessly to reform the 
system through numerous reports, editorials and advocacy for the victims. No doubt, they 
are justly proud of their work and their accomplishments. Just as readily, you can imagine 
their outrage when a TV reporter blatantly tried to steal their glory with on-air credit 
grabbing. Shame on her. And praise to Roberts for setting the record straight in in his 
Roberts Rules column, “We’re Not her Spittoon.” 
 
6-C 
First: Lifestyles After 50, Florida 

If it’s April, it must be time to find a worthy cause to help by volunteering. Rebecca 
Fending in “Volunteering Ideas for National Volunteer Month” helps readers find those 
options that might best suit their interest. From puppy love to festival feasts, she sets readers 
on a solid path of do-gooding that could well extend beyond the month of April.  
 
Second: The Best Times, Kansas 

“It’s a dark date to remember, but we must,” reads “the editor’s view” column 
marking the approaching 20th anniversary of Sept. 11, 2001. The horrific event should always 
be recalled to prevent any such terror again, but it should also reflect the myriad ways people 
were affected. In asking for readers to submit their stories of that day, he cites President 
George W. Bush: … “There will be no forgetting.”  
 
6-D 
First: The Beacon, Maryland 

Stuart P. Rosenthal continues his streak of fine editorial writing in his “From the 
Publisher” column, addressing the Alzheimer’s drug saga. What a mess with a lack of  proof 
of the efficacy of the drug, exorbitant prices and no clear path to finding an affordable drug 
that really works to alleviation the woes of Alzheimer’s disease. In an amen note, Rosenthal 
argues, it’s time to do this right. 
 

7. Briefs/Shorts 



 
7-A 
First: Westchester Senior Voice, New York 
            “Worth Noting” offers an eclectic mix of interesting, quick-hit items that provide 
useful news about events, volunteer opportunities, health care and hobbies. No topic is out 
of bounds, a feature that makes this entry rise to the top. 
 
Second: The Best of Times, Louisiana 
 “Odds & Ends” delivers a host of information succinctly and clearly in a style that’s 
easy and fun to read. 
 
7-B 
First: Northeast Ohio Boomer 
 It’s not easy to incorporate a true writing voice when you’ve got just a few 
paragraphs to work with. This “Worth Noting” section manages to do exactly that. 
 
 

 
 
8. Personal Essay  
 
8-A 
A: First: PrimeLife Times, Illinois 

Rob Siedenburg’s personal essay, “Stuck on Christmas,” stirs up memories, applauds 
the friendliness of neighbors, commemorates service and gives a healthy tug to heartstrings.  
One kind act leads to another that leads to another and wraps up in general portion of love. 
It’s a beautiful story, well told.   
  
Second: Boom Magazine, Georgia 

Billie Sargent shares memories from a long past cross-country bike ride – 35 years 
ago – with her husband in “No Pineapple in Pekin, Diary of an Unforgettable Cross-country 
Bike Trip.” They kept to their principles of activism along the way, and in turn were treated 
to acts of kindness. It’s a remarkable story with many twists and turns that make it an 
enjoyable read.  
 
Third: Senior Voice, Alaska 

Maraley McMichael and her husband lived in a log cabin for six years without the 
standard electric power that is so common that we take for granted that it’s everywhere. 
Well, not so, as McMichael describes in “Adjusting to Life with Commercial Power.” While 
the power lines and poles were distracting views, it certainly was wondrous to have instant 
electric power. This is quite the story.   
 
8-B 
First: Montana Senior News  

The voice of this personal essay is overflowing with love and tenderness. Margaret 
Mackey’s Health Care column, “Still Joan,” reminds us that while a parent has the ability to 
recognize and guide us, she is still the person who once faced down a grizzly bear.  



 
Second: Idaho Senior Independent  

There’s no need to quit a hobby just because you can’t do them with as much energy 
and strength as you did in your early years, writes Holly Endersby in “Seasons of the 
Hunter,” a recreation column. A week-long hunting trip becomes several daily outings 
covering shorter distances – still enjoyable and meaningful with the advantage of patience, 
observational skills and a deeper appreciation of the outdoors. Yes, time will take its toll, she 
writes, but your adventures can continue.    
 
Third: The Vegas Voice, Nevada   

Waves of immigrants moving into the United States brought back memories for 
Rana Goodman, which she shares in “My Family’s Journey” in her On My Soapbox column. 
It’s a touching story of her family’s move from Italy to Las Vegas, along with their dog, 
Ching, (always name the dog) aboard the H.M.S. Queen Elizabeth. And, of course, the 
ending sings when they all became U.S. citizens on the first day they became eligible.  
 
 
 
 
8-C 
First: The Best Times, Kansas  

Regardless of how one feels about war, every veteran deserves to be treated with 
honor and gratitude for service in saving our lives and preserving our country and its 
principles, according to “Honoring all our Warriors.” It’s a forcefully and kindly written 
column to be read and reread when we observe Veterans Day.  
 
8-D 
First: The Beacon, Maryland 

Just when he was all set to keep working on that “bucket list” of activities, life tossed 
bucket of lemons into Stuart P. Rosenthal’s path. He explains it all in his From the Publisher 
column titled “Living with Lemons.” His big plans to write, record and release musical 
works started long ago but were put on hold by a back affliction. He’s adjusting and giving 
credit to his father for setting such a good example of living with pain. It’s a sweet tribute 
and a good dose of advice about how to make lemonade. 
  

 

9. Profile 
 
9-A 
First: Lauren Berg, “From Makeup to Mud,” Beacon Senior News, Colorado 
 The rugged career of a woman who became a champion motocross racer despite the 
odds is captured here with color, style and wit. What a character! We read about her journey 
from childhood to high-level success in a fast-paced narrative that keeps us engaged from 
start to finish.  
 
Second: Ashley Stimpson, “Lifelong carver prefers using chainsaws,” Howard 
County Beacon, Maryland 



 This is a clever, nicely constructed tale about a woman with a surprising hobby. More 
than giving readers just a history of the artist, the writer capitalizes on her animated 
personality and bright descriptions of her work to elevate the piece. This is a classic profile 
taken to another level. 
 
Third: Will Sanborn, “Lessons That Pack a Punch: Eugene Madry learned a lot 
about boxing and life from Muhammad Ali,” Life After 50, Colorado 
 This sweet memoir about a friendship with the famous boxer, Muhammad Ali, raises 
the bar with its thoughtful writing, well-chosen quotes and ample detail. Highlights are the 
life lessons from Ali that punctuate the text and make the piece inspiring and memorable. 
  
9-B 
First: Aaron Parrett, “Second Story Cinema,” Montana Senior News  
 Carefully built and written with appropriate reverence, this piece on the founder of 
an independent movie house is a delight to read. How one man turned an idea into a 
blockbuster performance center while staying true to his roots is worth reading and saving as 
an example of a gracefully executed profile. 
 
 
Second: Carrie Scozzaro, “One good turn deserves another,” Idaho Senior 
Independent 
 A life-turned-around story is an excellent launching pad for a worthwhile read, and 
this one is nicely reported and told. The story of a ridiculed youth who became an acclaimed 
educator is enough of a draw, but this profile digs deeper and reveals additional layers of the 
man’s life as an accomplished artist and mentor.   
 
9-C 
First: Gerald Hay, “20 years after 9/11: Parents recall loss of son in Pentagon,” The 
Best Times, Kansas 
 The drama of 9/11 is expertly reconstructed through a Kansas couple who lost their 
beloved son in the terrorist attack. Moving skillfully from memoir to history to reflection, 
the writing retains an emotional edge that keeps the reader absorbed in the story. Much of 
the profile’s success rests on the extensive reporting that bolsters the writing. This is 
storytelling built on a thorough grasp of the material.    
 
Second: Gabrielle Amersbach, “Helping veterans heal through the power of music,” 
50Plus Life, Pennsylvania 
 What stands out in this profile is the seamless way the writer braids the narrative 
between a program that teaches guitar to traumatized veterans and the people it serves. How 
the program works is paired with those who benefit, engaging readers with both perspectives 
as the well-rounded story unfolds.    
 
Third: Glenda C. Booth, “Designing jewelry for 70 years,” Beacon Newspapers, 
Baltimore 
 A 97-year-old artist whose jewelry remains contemporary and captivating is the 
charming subject of this profile. Happily, we get to learn about her in a masterfully organized 
piece that honors her designs and her achievements.  
  



9-D 
First: Margaret Foster, “Restaurateur: Let them eat steak,” Beacon Newspapers, 
Washington, D.C. 
 This upbeat, duly respectful article about a non-profit that serves thousands of free 
meals to older adults and low-income families reflects the energy, enthusiasm and good will 
of the man behind the effort. The writer has gathered both data and anecdotes to 
acknowledge his generosity, and she tells story with abundant grace. 

 
10. Annual Resource Guide or Directory 
 
10-A 
First: Beacon Senior News, Colorado 

The massive 72-page guide to aging well in Mesa County is sharply organized in 
color-coded sections that make navigation a breeze. Additionally, the categories are 
organized in the order someone might need to consult them, from general resources, clubs 
and activities to senior housing and end-of-life resources. Each grouping is introduced by a 
detailed article exploring issues that range from selecting the right Medicare insurance 
supplement to what to expect when a home health nurse arrives. It’s an impressive collection 
of information, which the publisher notes was personally checked before being listed. 
 
Second: Senior Perspectives, Michigan 

This entry focused on long-term care options and provides information, generally in 
the form of answers to frequent questions, about topics ranging from veteran’s benefits to 
advance care planning. The guide offers real numbers in response to questions about costs 
of various types of care and provides good detail about how personal funds, Medicare and 
Medicaid can come into play to address costs. It’s a wonderful volume for family members 
of all ages to consult. 
 
Third: Boom Magazine, Georgia 

The Boomer Directory celebrates its expansion into additional counties with an easy-
to-use reference system. Colorful tabs at the top of each page designate service areas, and the 
typeface is large and easy to read as one consults the various listings. Topical articles help 
separate the different sections. 
 
10-C 
First: 50Plus Life, Pennsylvania 

This smaller booklet can be easily stored in the glove compartment of a car and 
features detailed information that includes an overall profile of the Susquehanna Valley. A 
map at the center of the book helps sort out the regions covered, and the booklet is divided 
into living options with quick blurbs and contact information on a variety of facilities, coded 

to reflect what services they provide.  

 
11. How-To Feature  

11-A  
First: The Best of Times, Louisiana  



“Online Learning: Crossing the Digital Divide” by Kathleen Ward offers readers a 
wealth of tips about how to use the Internet for personal growth. The story includes 
interviews with many people who have learned new crafting techniques, the basics of self-
publishing and other skills by attending online courses.  

Second: Louisiana Boomers 
“Family Estrangement: The Causes and How to Rebuild” by Amanda Miller includes 

lots of good information from interviews with experts who offer explanations about why 
estrangement occurs and how to mend relationships. I was shocked by the first sentence, 
which said nearly 27% of families in the U.S. have an estranged member.  
 
Third: Beacon Senior News, Colorado  

Jan Week’s story on “Origami in Everyday Life” is mostly a profile of a local woman 
who taught herself the ancient Japanese art of folding paper. But the story explains quite a 
bit about the history of the art and features step-by-step instructions for readers who want to 
try their hand at it.  
 
 
11-B 
Second: Forever Young, New York  

“Kits: Crafts for the Uncrafty” by Rebecca Cuthbert offers several ideas for creating 
small, do-it-yourself gifts for friends and relatives. The author presents the information in an 
easy-to-follow manner and shows how easy it is to put a personal touch on gift-giving.  
 
11-D  
Second: The Beacon, Maryland  

“Write Your Memoir – with Help” by Margaret Foster offers inspiration for those 
who just want to get their story down on paper, even if they don’t intend for it to be 
published.  

12. Travel Column 
12-A 
First: Senior Perspectives, Michigan 
 In “The Graying Globetrotter, “Jay Newmarch, uses his personal travel experiences 
to craft columns that pique his readers’ interest in unique destinations and explain how they 
can best enjoy those places. 
 
Second: PrimeLife Times, Illinois 
 Fyllis Hockman in her “People & Places” column takes her audience along for the 
ride as she visits fascinating attractions across the country. 
 
Third: Senior Voice, Alaska 
 Dimitra Lavrakas, in “Going Places,” gives Alaska seniors realistic travel options, as 
well as opportunities to travel virtually from home through online venues, in a column that’s 
easy to read. 
 
12-D 



First: Beacon Newspapers, Washington, D.C. 
 Victor Block’s “Leisure & Travel” columns make readers feel as if they’re enjoying 
the destinations he visits right alongside him. 
 

13. Feature writing 
 
13-A 
First: Tracy Coley, “87 Maynard Street,” Boom Magazine, Georgia 
 Two women make the trip from Georgia to San Francisco to see a dying Vietnam 
veteran and lost family member. The journey reveals their memories and his heartbreaking 
story with poignant detail and carefully paced writing. The surprise ending takes full 
advantage of the emotional steam that gathers throughout the narrative. 
 
Second: Jackie Lindrup, “The New Baby and the Hurricane,” Senior Perspectives, 
Michigan 
 A granddaughter is born just ahead of a hurricane that cuts the family’s energy 
supply for five days. Writer Jackie Lindrup documents the drama as a nail-biting diary, 
delivering both the joy of a new baby and the anxiety of an unpredictable situation with wit 
and wisdom. It is a captivating tale. 
 
Third: Jan Weeks, “Can You Spare a Kidney?” Beacon Senior News, Colorado 
 Three sharply observed but very different stories shed light on the urgency of an 
organ transplant. Both the medical and the personal aspects of each waiting recipient are told 
with precision and skill. This is a worthwhile reading investment.  
 
13-B 
First: Marie Elium, “There’s No Place Like Home Court,” Northeast Ohio Boomer, 
Ohio 
 This story about an NBA senior dance team is knock-em-out delightful. A high-
energy subject meets high-energy storytelling with dazzling results. It’s obvious that Marie 
Elium was enchanted by the possibilities of sharing this tale, and the reader is lucky enough 
to be enchanted by the outcome. It’s fast, fun and unforgettable. 
 
Second: Dianna Troyer, “Prime Time for Disc Golf,” Idaho Senior Independent 
 This piece about two prime-time disc golfers is a fine example of soli sportswriting. 
Personality merges seamlessly with descriptive journalism to both explain and inspire. It’s 
evidence that a thorough understanding of the topic pays off. 
 
13-C 
First: Margaret Foster, “H&S Bakery Rises to the Occasion,” Beacon Newspapers, 
Baltimore 
 Launching a compelling company profile off a breaking news story is classic 
reporting at its best. When a local baker ended up supplying hundreds of stranded motorists 
with food, an uplifting story in the right hands became a history lesson and a comprehensive 
business report, as well as a very satisfying read.  
 
13-D 



First: Glenda C. Booth, “Welcoming Today’s Refugees,” The Beacon, Maryland 
 Clear and purposeful, this feature about committed volunteers helping refugees make 
the transition to the American culture is a winner. The writer smartly shapes the story 
around volunteers who are often immigrants themselves. It is an excellent example of using 
well-chosen subjects to shed light on a community achievement.        

 
14. Special Section 
 
14-A 
First: Memory Care, Westchester Senior Voice, New York 
 Judges found the combination of personal stories, medical advice and current news 
in this section on Alzheimer’s disease to be particularly rich and relevant for the audience. 
The diversity of profiles demonstrates exceptional care in representing the community. The 
design is tasteful, the writing has grace and warmth, and the overall product is outstanding. 
 
 
 
Second: Grandparents Guide, The Best Times, Tennessee 
 What grandparents will find in this guide is a quick, easy reference to summer 
activities that will entertain little ones. The list of museums and attractions is a handy, 
comprehensive source worthy of saving, as is the catalog of farmers markets in the area. This 
is what grandparents need to make informed decisions. 
  
14-D 
First: Housing and Homecare Options, The Beacon, Maryland 

This section on housing and home care options hits all the right buttons, from aging 
in place to home-sharing to “smart” devices, long-term care costs, retirement locations and 
estate planning for vacation homes. The broad range of topics is impressive, providing 
evidence that considerable editorial thinking was behind it. The articles are brisk and easy to 
understand, the design is straightforward, and the overall supplement gives added value to 
readers.  

 

15. Topical Issue 

 
15-A 
First: The Best of Times, Louisiana  

Sally Hamer provides a descriptive look at a program called Eldera that links seniors 
with children around the world. The article expertly notes that those two groups are seen as 
the most impacted by COVID-19 and how the program safely matches older and younger 
partners who can spend time together and benefit from each other’s experiences. She uses a 
wide range of quotes to enliven the story, noting that it’s a two-way experience, with seniors 
enjoying a young person in their life while they provide parenting-type advice.  
 
Second: Beacon Senior News, Colorado 

COVID-19 has impacted the senior community, and Melinda Mawdsley delivers an 
important perspective on how to cope when the symptoms won’t go away or reappear weeks 



later. The article focuses on the personal journey of a senior who knew something wasn’t 
right after her recovery and a local clinic that sees many long COVID sufferers. Quotes and 
sharp advice make the article an informative and helpful read. 
 
Third: The Best Times, Tennessee 

COVID has taken a toll on downtowns everywhere, writes Carol Coletta, but she 
quickly weaves a tale about how Memphis is well-positioned to make its 
downtown/riverfront a destination over the next five years. “We are finally creating a 
riverfront worthy of our river,” she writes, citing a litany of features designed to attract a 
variety of audiences in a new park under construction. The excitement bubbles through her 
text and leaves a reader anticipating the changes. 
 
15-B 
First: The Vegas Voice, Nevada 

Adrea Nairne-Barrera asks all the right questions (especially the most delicate ones) 
in her column on senior dating. Starting with self-observation about her habits, she lists a 
rapid-fire series of questions any dating senior should consider as they begin this adventure. 
It’s fun to read, and lots of good topical questions are packed into a tight column. 
 
Second: Montana Senior News  

Don’t blame Ken Levy if you run into legal problems using marijuana recreationally 
in Montana. From admonitions to be careful about which county you do so (only those that 
approved the statewide referendum), to specifics about how much of various forms of 
cannabis you can buy, this encyclopedic article is a must-read. Categories are addressed 
quickly, and helpful subheads make this an article to save and use. 
 
15-C 
First: 50Plus Life, Pennsylvania 

A successful and expanding state program bringing seniors and college students 
together is highlighted in Gabriele Amersbach’s article, “More in Common than We 
Realize.” It touches a lot of bases, from those managing it to the observations of senior 
participants to interviews with students who found the program opening new avenues for 
support. Using statistics about the nation and state, the author points to the growing need 
for generations to be comfortable interacting with each other and how this program appears 
to be accomplishing that. It’s a hopeful look at an innovative program.  
 
Second: Beacon Newspapers, Baltimore 

Margaret Foster takes an in-depth look at a private foundation founded by a former 
baseball player and his wife to help families cope with the challenges of an autistic child. The 
article includes wonderful quotes about the couple’s experience with their own child and a 
recognition that they had the finances to do many things other families don’t, inspiring them 
to start the foundation. She touches on activities and programs fostered by the foundation, 
as well as their own struggle to determine how their child will be cared for as they age. 
 
Third: The Best Times, Kansas 

A community’s effort to address a name change for the local Negro Creek provides a 
revealing look at addressing past wrongs. Gerald Hay should be congratulated for quoting 
one Black member on a committee discussing the issue who raises concerns about losing 



Negro history if the name is changed. There are interesting facts about other locations in the 
state that use the word in geographical names and what steps need to be taken for change.  
 
15-D 
First: The Beacon, Maryland 

Katherine Mahoney offers a sympathetic look at the efforts of retiree Jon Melegrito 
to gain acknowledgement for the service and sacrifices of Filipino World War II veterans 
like his father. The quotes from Melegrito give inspiration to the efforts to preserve the 
memory of their parents’ lives and pass on history that often isn’t included in formal 
textbooks. The article includes his success gaining recognition for the soldiers and also the 
continuing quest to develop curriculum and a digital collection celebrating their 
accomplishments.  
 
 

 
 
 
16. Front Cover (Photo) 
 
16-A  
First: Life After 50, January 2022, Colorado 
 The black and white photograph with theatrical lighting creates drama, fitting an 
article about an actor. The people in the background with similar makeup, poses and 
expressions are slightly out of focus, drawing attention to the main subject. A black-and-
white cover is an exciting way to approach this topic.  
 
Second: Beacon Senior News, July 2021, Colorado 
 Every speck of grimy dirt and mud on the cover subject is tack sharp. The 
photographer caught a fantastic expression of surprise and exertion. The background shows 
enough to add information, but not enough to distract. A well-placed, humorous lead tease 
finishes a great cover. 
 
Third: Senior Voice, October 2021, Alaska 
 Quirky styling and a mischievous grin grab attention. The cool colors blend perfectly 
with the typography, and the soft background allows the subject to pop. Teases are placed to 
lead eyes to the steampunk attire.  
 
16-B 
First: Idaho Senior Independent, October/November 2021  
 The lighting and technical execution of this photograph show every detail and help 
Steve Darnell stand out from the background. The car has enough detail to attract attention 
but not enough to detract from the subject. The stance, expression and placement in the 
frame are excellent.  
 
Second: Montana Senior News, February/March 2022 



 With a sweet smile and a sparkle in her eyes, Mille Whalen looks delighted to be 
retired and holding her books. Soft colors and lighting compliment the subject. The tease is 
placed to draw attention to the subject’s face.  
 
Third: The Vegas Voice, June 2022, Nevada 
 COVID masks are difficult to illustrate, after two years of covering the topic. 
However, this cover concentrates more on the subjects’ eyes, expression and finger than the 
mask — a good choice. While the eyes pull readers off the page, the finger draws them back.  
 
16-C 
First: The Best Times, September/October 2021, Kansas 
 This is an endearing portrait of a couple who lost their son on 9/11. The placement 
of the couple’s heads tipped together gives room for the portrait of the son, an important 
piece of information. Low depth of field in the background makes the subjects pop and 
draws attention to important elements.  
 
Second: Lifestyles After 50, April 2022, Florida 

This cover illustrates “National Volunteer Month” with a collection of documentary 
images, a unique approach. Lifestyles After 50 does a service to its audience by publishing 
multiple community members on the cover. This shows readers local opportunities to 
volunteer. 
 
 

17. Front Cover (Illustration) 
 
17-A 
First: PrimeLife Times, “December 2021,” Illinois 
 “Stuck on Christmas,” with lovely cool tones, tells a story but leaves plenty to the 
reader’s imagination. What happened to the van and driver? Do they know people in the 
house? The illustration will pull readers into the article to find the answers.  
 
Second: Beacon Senior News, May 2022, Colorado 
 “Whole Lotta Love” combines a photograph with an illustration to tell the story of a 
cellist who played with the greats, seen in the background. The tease is a song title that 
should be familiar to most boomers as the Led Zeppelin hit. Beautiful, directional stage 
lighting highlights the subject. 
 
Third: The Best Times, March 2022, Tennessee 
 The white space around the pastel-colored iris and butterfly gives the illustration 
breathing space and room for the artist’s signature and credit. The colors fit the theme of 
Spring and are in harmony with the masthead and teases. The Tennessee state flower is an 
excellent way to welcome the season.  
 
17-B 
First: Northeast Ohio Boomer, September/October 2021 



Sophisticated typography accents a dreamy watercolor cover. Converging fence lines, 
along with the lead tease, draw attention down the road. Warm reds and yellows support the 
autumn topic and beckon readers to take that “Nearby Autumn Drive.” 
 
Second: The Vegas Voice, October 2021, Nevada 
 The “CAUTION!” tease works well with the red-and-white caution nameplate the 
skeleton clutches – a humorous choice. The hand reaches from a trick-or-treat bag, while a 
bony finger points to lightning bolts. The dark sky background makes the skeleton hand pop 
off the page. 
 

 

18. Table of Contents 
 

18-A 
First: The Best of Times, Louisiana 
 The clean division of content into easy-to-follow categories elevates this table. Story 
descriptions provide just enough information to whet the appetite, and photo support is 
effectively numbered, displayed and tied to text. I like that the month is part of the headline, 
i.e. “December Contents.” 
 
 
Second: Senior Perspectives, Michigan 
 The contents page is clean and direct, with concise information in a well-designed 
package. Photos are bold and tight, and the type is appropriately sized. “What’s Inside This 
Issue” is an effective alternative to “Table of Contents.” 
 
18-B 
First: Northeast Ohio Boomer 
 The full-page, eye-catching photo is a fun introduction to the publication, with well-
written, organized and balanced text to guide the reader to both stories and departments. 
The fonts are clear and readable, and the design is strong and uncluttered. Overall, it hits all 
the right notes as a guidepost to inside content. 
 

19. Briefs/Shorts Design 
  
19-A 
First: The Best of Times, Louisiana 
 “Odds and Ends” is a quick hit that draws on use of color and arrangement to bring 
eyes to the page. Good use of white space. 
 
Second: Senior Perspectives, Michigan 
 Short columns by Rouna Vermeer are enhanced with artwork and color. These 
columns are short but not brief, and the design helps make them a quick read. 
 

20. Annual Senior Resource Guide or Directory Design 

 



20-A 
First: Beacon Senior News, Colorado 
 This guide is a combination of telephone directory and Google search results. The 
TOC is extensive and thereby helpful. The design throughout is presented to attract readers. 
It is open and colorful. Great work throughout. 
 
Second: Senior Perspectives, Michigan 
 “Options for long term care, 2022,” is a concise, well-organized guide. The TOC is a 
useful directory, and the pages are all labeled to help users understand where they are. Good 
use of white space and spot color highlight and organize the elements. 
 
20-B 
First: Forever Young, New York 
 Success in a resource guide starts with a good table of contents that shows how the 
magazine is organized. It directs readers to specific areas of their interest. This guide has a 
TOC that shows the organization clearly. The design throughout is clean, enticing and 
colorful. 
 

21. Feature Layout 
 
 
 
21-A 
First: The Senior Reporter, Minnesota  
 The Reporter’s five-page spread on “Dream Builders,” is a tour de force. The 
photographs show the subjects, who are creating the stages for a high school play, at work 
rather than staged. The arrangement of the photos permits the designer to put the text in a 
clean, modular format. All these multiple elements are handled professionally. 
 
Second: Beacon Senior News, Colorado 
 The title, “Magic Mushroom Revival,” looks like a tie-dyed headline, a fun approach 
to the story about the use of mushrooms as a healing aid. The secondary color on the 
mushrooms carries out the design theme.  
 
Third: Boom Magazine, Georgia 
 The first page of this five-page spread is a successful blend of photo and text. The 
head and deck clearly establish the story: “No Pineapple in Pekin/Diary of an Unforgettable 
Cross-country Bike Trip.” Photos are grouped on succeeding pages to allow a clean 
presentation of the copy. 
 
21-B 
First: Montana Senior News 
 “From New York to Montana,” is a nicely designed two-page feature layout. The 
first page is an environmental photo showing the story’s subject in her bookstore. The 
second page is framed by a photo to make it look like a book. The color tone also adds to 
the message. 
 



Second: Idaho Senior Independent 
 “Guardian Ski Patrollers” lacks any photos, so artwork and color provide an outdoor 
environment. The screen on the type is light enough to permit easy reading. 
 
21-C 
First: The Best Times, Kansas 
 “Committee ponders possible renaming of Negro Creek,” is supported by photos 
and a map that help taell the story and attract eyeballs. Elements are spaced nicely to balance 
the two-page spread. 
 
 

22. Best Overall Use of Photography 
 
22-A  
First: Beacon Senior News, Colorado 
 Stunning reproduction, vivid colors and large pages draw attention to strong cover 
photographs. Of note is the dress and car against the harsh background for “Dress Boldly.” 
Creative use of images continues inside with well-sized photographs and varied display. 
Emphasis is on local, documentary photography, with a sprinkling of strong portraits. A few 
articles have multiple images, providing a change of pace.  
 
Second: Senior Perspectives, Michigan 
 This publication carefully chooses the articles that deserve multiple photographs, 
particularly local stories. Cooking pages display appetizing and well-sized images. The 
occasional archival images are interesting and give a nod to the past. The beautiful, stark 
cover photographs of a bird and flowers jump off the page. 
  
Third: The Senior Reporter, Minnesota 
 Each cover photograph uses a different approach, from documentary moments to 
group portraits to a single portrait. The cover story continues inside and uses many 
photographs to complement the writing and tell a parallel story. This is a publication that 
endeavors to use as many images as possible with all stories. Food photographs are 
particularly appetizing and well-edited.  
 
22-B  
First: Montana Senior News  
 Cover photographs are striking, with one well-lit, informative portrait. 
Inside mages are sized to achieve dominance on each spread, as the publication uses one 
large image per article. The lead story gets special attention inside, with multiple photographs 
and a clever design.  
 
22-C 
First: The Best Times, Kansas 
 Community members are featured in portraits throughout the publication. This 
emphasis on local photography and local citizens provides a public service. The recycling 
group portrait on the March-April 2022 cover is well-executed, with people layered 
throughout the scene, showing depth and all faces.  



 

23. Best Use of Color 
 
23-A 
First: Senior Perspectives, Michigan 
 Senior Perspectives has outstanding reproduction and shows it off with excellent use 
of color. The magazine-format covers emphasize color photos so nicely that it looks as if 
you could put your hand right into the picture. Inside, photos with stories and headshots 
with columns are in color. Spot color is used particularly well in artwork and labeling. 
 
Second: The Best of Times, Louisiana 
 Process color is used throughout the magazine. Spot color is used on labeling and 
artwork. Because the spot color use is restrained, the pages are clean and uncluttered. 
 
Third: The Senior Reporter, Minnesota 
 The publication is full of good process color photos. Spot color is used throughout, 
sometimes as a screen over type. Color reproduction is excellent on the covers. 
 
23-B 
First: The Vegas Voice, Nevada 
 There is color on every page of the magazine. This gives a consistency to the design, 
which is often missing in other publications. Judicious use of spot color helps create clean, 
easy-to-read pages. It’s colorful and uncluttered. 
 
Second: Montana Senior News 
 Process color is used on the magazine-format covers for this tabloid. Process color 
also appears frequently throughout in smaller photos. Spot color is used for labels and on 
artwork. The result are pages that stand out as readers navigate the publication. 
 
23-C 
The Best Times, Kansas 
 Beyond the process color used for photographs, spot color is used to highlight small 
items, such as labels, and for some headlines. The color helps readers navigate and draws 
attention to items without adding clutter. 

 

24. Overall Design 
 
24-A 
First: Senior Perspectives, Michigan 
 From beautiful, colorful covers to carefully arranged inside pages, this publication is 
easy to navigate. The designer works to sell the content. Pictures and pullouts abound. Spot 
color placed lightly on text helps attract attention. The pages are clean and work well with 
the modular advertising stack. 
 
Second: Beacon Senior News, Colorado 
 There is a lot to see and read in these issues of the Beacon, and the designer arranges 
it all to sell and tell without clutter. The covers, including one that shows a man holding a 



sign: “Can you spare a kidney, make readers look inside. The TOC is full of information and 
serves as a roadmap. A light dose of spot color is used to highlight items. The extensive 
calendar section uses bold and light type colors to good effect.   
 
Third: The Senior Reporter, Minnesota 
 The designer brings color and special display to many of the stories in the 
publication, not just the main feature spread. The result is an entire series of stories with 
special color and arrangements. The Senior Reporter goes out of its way to say, “Read this!” 
 
24-B 
First: Northeast Ohio Boomer, Ohio 
 The Boomer’s covers immediately captivate by using excellent photos and placing 
type expertly around them. Inside, the pages are divided into clean modules with lots of 
pictures. Features get special treatment. This publication is a treat to see. 
 
Second: The Vegas Voice, Nevada 
 The Voice does small well. The publication is only 10 ½ inches long and 8 ¼ wide. 
The articles are short. The photos are small. But it’s all relative. The designer has adapted to 
the format, and the result is a fast-paced magazine that is easy to read and navigate. 
 
Third: Montana Senior News 
 With two cover environmental portraits — cider and hotrod — that are outstanding, 
this publication starts strong. The text size is large, enabling its older readership to see it 
clearly. Most headlines include decks to continue the sell. Each issue has a feature spread 
that is a step up. 
 
24-C 
First: The Best Times, Kansas 
 Produced by the Johnson County, Kansas, government, this publication has a laser 
focus on programs and events for retirees. The design is clean and straightforward. The 
many color photos feature local citizens. Text is large and easy to read. Spot color is used on 
headlines and shorts and does not clutter or interfere with reading ability. 

 
25. Self Promotion (in house) 
 
First: The Senior Reporter, Minnesota  

Very clean layout and great use of color. It’s informative without being overly wordy 
or crowded. Great cover choices highlight the breadth of content and coverage area. The 
notebook is a nice touch that resonates with the target audience.  

 
Second: Montana Senior News  

Smart promotion with a direct call to action.  Complementary colors work well to 
draw the reader’s attention to the offer, and the balanced layout makes good use of white 
space.The image chosen is perfect for a “Friends Deal,” and the straightforward registration 
process is as clear as it can be.   

 
Third: Senior Perspectives, Michigan  



Categories and winners are well organized and easy to read.  Photos and use of color 
are beautiful. The subtle self-promotion masquerading as a Letter from the Editor feels at 
times like a travel essay. This is a refreshingly different take on the category.  
 
 

26. Self Promotion (outside source) 
 
First: The Best of Times, Louisiana  

Eye-catching headline immediately draws the reader in. Colors are vibrant and 
consistent throughout the promotion. A nuanced, almost indirect, call to action highlights 
several avenues for engaging with a variety of The Best of Times’ products.  
 

27. Self Promotion/Awards  
 
27-A 
First: The Best of Times, Louisiana  

What a fun ad with a great headline and theme throughout. Layout is balanced, and 
the photo really pops off the page (even if it is a touch corny.)  Award categories are 
prominent, and the limited copy is direct and relevant. 
 
 
 
 
Second: Senior Perspectives, Michigan  

Fantastic header image and headline highlight the numerous awards won.  Photos are 
upbeat and showcase the people behind the pages, further connecting the Senior 
Perspectives brand to the community.   
 
27-B 
First: The Vegas Voice, Nevada  

This is a great promotional ad! with a little tongue-in-cheek, self-deprecating humor. 
The Vegas Voice shows that they know how to have fun.  Award categories are clearly listed, 
the photo suggests a group of people who genuinely enjoy what they do, and the branding is 
highly visible yet unobtrusive.  
 

28. Editorial submission by syndicated columnist 
 
28-A 
First: The Best of Times, Louisiana 
  What to do? What to do? Move next to the kids? Or your original hometown? Stay 
put? Go bigger? Buy? Rent? Kimberly Blaker’s column, “Considering Relocating Away from 
Family in Retirement?,” helps readers sort through myriad factors about where to live in later 
years. There’s a handy list of pros and cons to consider, with an admonition to add your own 
for the best results. And for single seniors, there’s a suggestion to try meetup.com to find 
companionship.  
 
Second: PrimeLife Times, Illinois  



Nick Thomas in his “Jest a Moment” column takes a light-hearted approach in 
“Memories of Christmas Toys Past.” Bubble blowing kits, chemistry sets with an extra kick 
and little tin toys (a long-time favorite kicked off the list with readily available plastic toys) 
are among his many delightful memories. It’s a worthy read 
 
28-B 
First: Montana Senior News 

Kareen Telleen-Lawteen offers guidance about finding that retirement job in 
“Looking for Extra Income? Combating Age Bias in the Workplace.” It’s not always easy to 
find a job at an older age, but it becomes easier if you switch the situation to your talents, 
skills and experience, and away from the number of years on the application. Other helpful 
tips are included, as well as a reference to helpful AARP research.  
 

. 

29. Best Single Ad – Black and White 
 
29-A 
First: Senior Perspectives, Michigan  

Great photo, humorous headline, nice use of blank space.  It’s direct, concise and 
gets the message across without trying to do too much.  A subtle call to action rounds out a 
basic but impactful advertisement.  
 
 
Second: The Best of Times, Louisiana 

Nice use of an image and a question cause the reader to pause and reflect. The 
cartoon resembles something straight out of the Sunday comics. The call to action is visible, 
the various fonts draw the eye around the ad without stepping on each other, and the 
branding stands out in bold type.   

 
30. Best Single Ad — Color 
 
30-A 
First: Beacon Senior News, Colorado  

Humorous, timely theme.  Great use of color in the setup question is followed by 
subtle delivery of the punchline.  The picture is relatable as Jack-O-Lanterns carry the theme 
throughout, and the call to action is direct not pushy. Contact information is clear and 
complete, while the headshots provide a friendly, positive introduction to both specialists.    
 
Second: The Senior Reporter, Minnesota  

This is a fantastic use of color and space. The blue is calming and makes the white 
text headline really pop off the page. Image choice is right in line with the theme, and the 
subjects are warm and inviting. The copy is comprehensive without being overly wordy, and 
the branding/contact info is perfectly balanced in this well-designed ad.  
 
Third: Senior Perspectives, Michigan  



I really enjoyed the layout of this ad. The color choices are warm, and the text is clear 
and legible. The use of actual residents adds an element of sincerity, and the dry wit 
“Warning” leaves readers chuckling (*remembering*) as they turn the page.   
 
30-B 
First: Montana Senior News  

One of the best ads in the contest, regardless of division.  A direct, low key 
humorous headline immediately draws the reader in. A very well-balanced image has 
preference given to the sandwich/beer combo. The food appears appetizing, and the beer 
fresh. The feature deal is prominent and substantial (it will actually be used!!), and the fine 
print is clear, not trying to hide anything.  Contact information and hours finish off an 
overall excellent advertisement. 
 
Second: The Vegas Voice, Nevada  

Classic Vegas. This is an ad that elicits feelings of the Las Vegas of yesteryear; it is 
perfectly targeted to the audience. All the glitz and glamor of a quintessential Las Vegas 
lounge evening is packed into a colorful, informative advertisement. The photos are vivid, 
the information comprehensive and the lights as bright as ever.   
 
 
30- C  
First: The Best Times, Kansas  

Great use of color throughout the advertisement.  The layout makes the most of 
limited space, and the copy is informative, substantial for the size, but not so much as to get 
lost.  There are multiple calls to action throughout, and multiple mentions of the museum 
reinforce the message.   
 

31. Best Banner  
 
31-A 
First: The Best of Times, Louisiana  

Nice, clean design.  Color is bright and vibrant.  Font is very clear, and playful text 
“O” works well to emphasize the brand. The tagline is boastful and reflective.   
 
Second: The Best Times, Tennessee  

Great use of color complements the cover art.  The text shadow does a nice job of 
adding depth, and the font choice is traditional/familiar. It would be easy to pick this one 
out from a newsstand or magazine rack.   
 
31-B 
First: The Vegas Voice, Nevada 

This is the best banner of the competition, regardless of division.  It packs so much 
fun into one masthead. The hotels of the strip, the white/red angel/devil sin city allegory in 
the text coloring, and the addition of the “Welcome to Fabulous Vegas Voice TV” sign 
round out an overall excellent banner.  
 
Second: Montana Senior News 



Love the use of black to complement the blue. Colorful dotting of the “i” is playful 
but really pulls the banner together. The font is familiar and has the feel of a traditional news 
publication.   
 

33. Website (Self Promotion) 
 
First: Montana Senior News  

There is excellent use of space and color throughout. The call to action is vibrant, 
and the red balances well with the image shown on the laptop. The web address is 
prominent, and the banner does a nice job of balancing out the right side of the ad.  
 
Second: The Best of Times, Louisiana 

Smart placement on the games/puzzles page. As the only image on the page, it really 
draws the reader’s gaze. The use of a tablet to connote touchability/tangibility seeks to ease 
the transition away from print to digital.  The call to action is simple and direct.   
 
Third: The Vegas Voice, Nevada 

Great use of color throughout, and images do a nice job of balancing out the 
antenna. It’s loaded with information, but not so wordy that readers become distracted or 
bored. It also showcases the plethora of content offerings available online.  
 

34. Website General Excellence 
 
First: The Best Times (wwww.thebesttimes.com), Tennessee 
 This website offers a logical design that allows users to easily find the news and 
feature writing they most want to enjoy, or they can choose to browse the pages of the 
magazine’s monthly e-editions. The content is enjoyable, well written and nicely categorized. 
 
Second: Lifestyles After 50 (LifestylesAfter50.com), Florida 
 A potpourri of content across a range of subjects such as cooking, hobbies, health 
care, relationships and pets awaits visitors to this site, which also features excellent internet 
versions of the print magazine. 
 
Third: Idaho Senior Independent (IdahoSeniorIndependent.com), Idaho 
 This site’s bright and vibrant design complements its simple-to-navigate format and 
leads readers to news and feature stories that are well-reported and wonderfully composed.  
  
  
 
 


